
THE TIMES OF INDIA, PUNE
FRIDAY, JULY 22, 201616 TIMES BUSINESS

NamrataSingh 
@timesgroup.com

This may offer a con-
trarian view to a com-
pelling ‘India Shining’ 

narrative. A substantially 
higher number of  Indian em-
ployees, if  given an opportu-
nity, will take the next flight 
to NYC than land a posting 
in NCR.  And the lure of  an 
overseas job has grown over 
the last five years despite 
the global slowdown and In-
dia growing in stature as an 
emerging market.

According to a Randstad 
survey, 85% of  the respond-
ents are keen on working 
abroad, of  which 88% are 
women. In a similar survey 
conducted by Randstad in 
2011, 74% of  the respond-
ents had expressed their 
willingness to move abroad 
for a job.

So, why still the for-
eign fascination?  Bhaskar 
Chakravorti, senior asso-
ciate dean, The Fletcher 
School, Tufts University, 
offers an explanation.  One, 
there is an evident slow-
down in economies across 
the world, including emerg-
ing markets. “Even econo-
mies such as India that are 
experiencing a rare burst 
of  growth do not hold a 
promise that this growth is 
going to last and lead to ex-
citing new jobs. The alter-
native is to look elsewhere 
beyond one’s home market 
with the hope that some-
how the grass is going to be 
greener on the other side,”  
said Chakravorti.

Second, business is in-
creasingly becoming in-
ternationalized and some 
dynamic opportunities are 
opening up in new markets 
outside India. Information 
technology, too, is making 
people more aware of  life 
beyond the boundaries of  
one’s home country. “Nat-
urally, it creates a desire to 
visit and work in these plac-
es,” said Chakravorti.

Siddharth Shekhar Sin-
gh, associate professor of  
marketing, Indian School of  
Business (ISB), said: “Earli-
er, going abroad for higher 

earnings and better lifestyle 
was desired because India 
offered few opportunities. 
Although India is a different 
place now, the old percep-
tion continues by and large, 
and perceptions take time to 
change. It is noteworthy that 
not everyone wants to go 
abroad for more income. Bet-

ter lifestyle, equal opportu-
nity for all, and lower crime 
are other reasons. And these 
remain issues of  concern in 
India.” Moreover, in a glo-
balised world, many believe 
that some work experience 
abroad combined with the 
experience in India might 
open better opportunities, 
according to Singh. So com-
panies, too, are being ad-
vised to create a global work 
environment if  they wish to 
retain top professionals. An 

old hierarchy-driven struc-
ture does not appeal to a 
global manager.

Moorthy K Uppaluri, 
CEO, Randstad India, said: 
“The perception is that the 
top of  the pyramid wants 
to come back to India while 
the base of  the pyramid 
wants to go abroad for work. 
The value proposition at the 
base of  the pyramid is high-
er than at the top of  the pyr-
amid. There is more value 
for youngsters because they 
get exposure, learning and 
monetary benefits.”

 While there is no par-
ticular reason why more 
women want to go abroad 
than men, HR experts said 
it could be attributed to ris-
ing consciousness among 
organizations to attain 
a gender balance which 
could make it more attrac-
tive for women to work in 
global companies.

Over the years, as the 
Indian market opened up 
and the services sector 
grew at a faster pace, it 
created better job opportu-
nities for Indian managers. 
There are times when the 
reverse phenomenon — re-
turning Indian managers 
— too is evident, especially 
in sectors like IT and finan-
cial services.

Some of  the key sectors 
that continue to attract In-
dians are IT, accounting 
and financial services, con-
sulting, healthcare and oil 
& gas.    In the IT domain, 
tech professionals abroad 
make anywhere between 
2-and-a-half  to 4 times of  
what their Indian counter-
parts would make. However, 
given the notable difference 
in purchasing power parity, 
the real difference would 
be significantly lower, said 
HR experts. 

85% Indians, more women than men, prefer to work overseas for 
better salary, quality of life and global exposure, finds a survey
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Earlier, going abroad for higher earnings and better lifestyle 
was desired because India offered few opportunities. 

Although India is a different place now, the old perception continues 
by and large, and perceptions take time to change
SIDDHARTH SHEKHAR SINGH | ASSOCIATE PROFESSOR, ISB

INDIA SHINING, BUT GLOBAL GLITTER
Still Hard To Resist
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EXECUTIVE DIGEST

BETTING ON DRAGON: Steven Mollenkopf-led Qualcomm, the
biggest maker of mobile phone chips, saw Q3 net rise to $1.4
billion from $1.2 billion earlier and sales grow 3.6% to $6.04 billion.
It has forecast a Q4 revenue of $6.2 billion even as it extends reach
in China, the world’s largest smartphone market

Pune: Startups Club, which has
over 9,000 members from across
the country, recently held their
Demo Day event in the city. 

Winners of the Demo Day
from each city will get a chance
to participate in the Chennai fi-
nale where they stand a chance
to meet investors and also win
prize of Rs 5 lakh. From Pune,
InstaKYC was the winner, with
Softusvista as the runners up. 

“The Club is active since 2013
and has grown rapidly over the
years. The Demo Day now is
held across 10 cities, with win-
ner from every city getting Rs 1
lakh,” Vivek Srinivasan, foun-
der of the startups organization,
said.

Startup Club
holds Demo
Day in city
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Pune: The diamond industry
across the world is recovering
slowly led by robust demand in
the USA and this, in turn, may
result in slow recovery of jobs in
the cutting and polishing indust-
ry in India, said Stephen Lussi-
er, CEO, Forevermark – a unit of
London-based De Beers Group.

The diamond cutting and po-
lishing workforce in India is the
largest in the world and bulk of
the cutting happens out of Surat
in Gujarat.

The second half of 2015 was a
challenge for the industry and
lot of diamond cutters/ polis-
hers lost their jobs as demand
slowed in China (the second lar-
gest market) and unsold invento-
ry piled up at jewellery stores
across the globe. 

As per the labour bureau’s
27th quick employment survey,
16,000 jobs were lost in the gems
and jewellery sector between
October 2014 and September
2015. This was the second largest
job loss among the eight key sec-
tors which was measured in the
representative survey. The actu-
al jobs losses could be more. 

“2014 was a record year for
the industry and 2015 was flat,”
Lussier said, adding “In 2016, the
demand is strong in the US but
soft in China and other parts of
the globe.”

Lussier said the USA is dri-
ving consumption demand sin-
ce the beginning of 2016. This is
resulting in gradual turnaro-
und in the Indian cutting/polis-
hing industry. “Domestically, In-
dia suffered a bit of a setback in
early 2016 for retail demand be-
cause of the jewellers strike af-
ter the Union budget, but now
the demand for diamonds in In-
dia is slowly picking up,” said
Sachin Jain, president, Forever-
mark Diamonds Pvt Ltd.

Jain said the consumption of
diamonds is driven primarily by
the youth in India who are pur-
chasing diamonds for immedia-
te “self-use” as against invest-
ment purchases. Forevermark
is hosting its fifth annual forum
in Pune where prominent dia-
mantaires, manufacturers and
leading jewellers get together to
discuss latest trends.

‘Diamond biz
regains lost

lustre, demand
picks up in US
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Pune: City-based private lim-
ited compa-
ny JetSyn-
thesys
launched a
trailor of ‘Sa-
chin Saga’,
an official

digital gaming product en-
dorsed by global cricket icon
Sachin Tendulkar, on
Thursday.

The game will be
launched on multiple digital
platforms, including cell-
phones and consoles, and will
be available online and of-
fline within six months, said
Rajan Navani, vice-chair-
man and managing director
of the company.

Navani said free-to-down-
load game will be world-class
giving users the chance to
play alongside Tendulkar. 

He said the research
shows that an average Indian
spends more than three
hours on his cellphone every
day and 30 of those minutes
are spent on playing games.
“We want to monetise this
huge market in the country
which is expected to grow

manifold and reach $2 billion
soon,” Navani said.

The official, who kept fi-
nancial details of the deal
with Tendulkar under
wraps, said it took them sev-
eral months before they
could get the approval from
the cricketing legend.

“We will generate reve-
nue model for the game
through various innovative
ideas without hampering the
user experience,” said Nava-
ni. 

JetSynthesys are expect-
ed to release updates of the
game’s creative progress pe-
riodically befitting the hype
of the project.

Gaming with Sachin
to hit mkt in 6 mths
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The game will be
launched on multiple
digital platforms, in-
cluding cellphones and
consoles, and will be
available online and
offline within six
months, said Rajan
Navani, vice-chairman
and managing director
of the company

New Delhi: ONGC Videsh Ltd,
the overseas acquisition arm of
state-run explorer ONGC, has
raised $1 billion through a dol-
lar-denominated bond issue, the
largest float size achieved by an
Indian corporate this year.

The money has been raised
in two packs of $600 million and
$400 million with 10 year and 5.5
year maturity, respectively, and
will be used to fund acquisition
of a 15% stake in Russia's second
biggest oil field Vankor.

The 10-year papers have been
issued at a coupon rate of 3.75%
and those with 5.5-year maturity
carries an interest rate of
2.875%. ONGC Videsh will use
the proceeds to refinance a $1.2
billion bridge loan taken in May
at 1.3% interest from a group of
foreign banks to pay for the Van-
kor deal.

The rate of interest on the la-
test bond float by ONGC Videsh
nearly reflects levels seen in 2013
and lower than 4.6% the compa-
ny paid on a $2.2 billion 10-year
bond issue in July 2014 to finance
its acquisition of a stake in Mo-
zambique’s Rovuma-I field. TNN

OVL mops up
$1bn in largest

Indian bond
float of 2016
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